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INSPIRATION — CARVE PRECISION, CREATE CLASSIC

RAYMOND WEIL grandly presents the special edition of maestro rose gold chronograph,
inviting you to look forward to the official release of Mr. Jiang Wen'’s latest masterpiece “Gone
with the Bullets” by the end of this year.

September 1st 2014, at Four Seasons Hotel and Resort, Mr. Jiang Wen — RAYMOND WEIL
brand ambassador for Greater China and the leading figure in Chinese movie industry, held the
press conference for his new masterpiece —“Gone with the Bullets” which will be officially
released on December 18th.

As the artistic benchmark in fine watchmaking industry, RAYMOND WEIL has long since
operated trans-boundary cooperation with movie circle. Back to 2011, RAYMOND WEIL
successfully invited the renowned movie icon — Mr. Jiang Wen to be the brand ambassador for
Greater China, and caught immediate and broad attention. During the years of close
cooperation with RAYMOND WEIL, Jiang’s meticulous attitude in his new fim making of “Gone
with the Bullets” has been very impressive, which echoes with RAYMOND WEIL brand spirit
from 2011 — Precision is my inspiration.

In the view of RAYMOND WEIL, it is the precision in watch making that demonstrates the arts of
time: The inspiration of designer who, line-by-line, conceives the eurhythmic profiles of a new
watch creation, stands moved artistic craftsmanship. The precision of the watchmaker, who
meticulously assembles the components, piece-by-piece, is surprised at the designer who
created them. On the other hand, Mr. Jiang Wen believes that the perseverance in movie
production could completely illustrate his inspiration sparkle on the big screen and define the
standard of “Jiang’s Work”. "To be put on the big screen, a completed movie should be
accurate to 1/24 second per frame. Every look on each actor/actress, every detail on each
scenario, every frame and conversation in post-production are all the same with no exception.”

Impressed by the perseverance and strictness of Mr. Jiang Wen during the movie production,
RAYMOND WEIL introduced a special edition of maestro rose gold chronograph with the
inspiration from his latest work—“Gone with the Bullets”, as a tribute to Mr. Jiang Wen.

The maestro chronograph, first presented in 2011, plays a melody around a more
contemporary chord arrangement by the special edition this time. On a silver dial, the hours are
now depicted by Arabic numerals, leaving place in the center for a refined sunray guilloché
decoration. The chronograph’s counters, located at 3 and 9 o’clock, read off horizontally. The
hands, which recall the classic character of the collection, are rose gold plated, matching the
hour numerals and the 41mm diameter case. Finally a classic, brown, alligator-style bracelet
with an ardillon buckle confers all the letters of nobility upon this fine example of masculine,
automatic watchmaking.

Distinction and refinement give this chronograph a prominent role in the maestro, which are also
the charisma of Mr. Jiang Wen and his movie.

®

RAYMOND WEIL S.A - AVENUE EUGENE-LANCE 36-38 - P.O.BOX 1569 - 1211 GENEVA 26 - SWITZERLAND
TEL 022/884.00.55 - FAX 022/884.00.50



RAYMOND WEIL

GENEVE

Notes to Editors:

RAYMOND WEIL

Founded in Geneva in 1976, RAYMOND WEIL is one of the last remaining Swiss independent
family-owned and family-operated watchmaking companies. Based in Geneva, home of
Switzerland’s most prestigious watchmakers and of the industry’s topmost expertise in
component and material supply, the Brand enjoys a unique position in the exclusive world of
luxury with a collection of refined timepieces that embody an elegant and contemporary blend
of elements inspiring emotions with both customers and partners.

Music has always been at the center of the RAYMOND WEIL universe. This is borne out by the
names of the Brand’s collections — taken from famous operas such as nabucco and parsifal,
or with musical connotations, such as maestro or jasmine — and the various musical
partnerships RAYMOND WEIL has signed with iconic musical venues, exclusive musical awards
ceremonies, live music platforms and music related charities.

Emotions, precision, performance: these are the values common to music and watchmaking
that RAYMOND WEIL wishes to share with its clients.
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